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Surviving
Ovarian
Cancer

Gynecologic Cancer Foundation
Ovarian Cancer Survivors Course

www.nyuci.orgAn NCI-designated Cancer Center Understanding cancer. And you.

Learn the latest developments in treatment options, symptoms,
survivorship, and clinical trials at this free course.

Saturday, November 1, 2008
9:00 AM to 4:00 PM
Registration/Check-in 8:00 AM

NYU Langone Medical Center
550 First Avenue (at 31st Street)
Farkas Auditorium

For more information, please call the Gynecologic Cancer
Foundation at 312-578-1439.

Preregistration required and will be available online at
www.thegcf.org.

Sponsored by the Gynecologic Cancer Foundation and made
possible through support of the NYU Cancer Institute and the

Ovarian Research Cancer Fund.

is now available in New York City. DNS - Dynamic 
Neuromuscular Stabilization, a developmental kinesiology 
approach by Kolar is the method used by most elite tennis, 
hockey and soccer players. After 10 years of training with 
elite European Sports Medicine Physicians, Dr. Kalika is the 
first practitioner to bring this unique method to New York. 

See what makes us so unique on our visually informative 
website www.nydnrehab.com.

Or call for an appointment

212.308.9595
Lev Kalika, DC
Yury Brosgol, MD

Dynamic Neuromuscular

of New York
41 East 60 Street, 3rd Floor
New York, NY
Between Park & Madison

Rehabilitation

New Revolutionary European Treatment for pain

Central Park

CENTRAL PARK  212.426.4871

Permanent solution - Same day teeth 
  TRUST US TODAY-SMILE TOMORROW

DENTAL IMPLANTS
& POWER WHITENING

Sedation Dentistry Available

Invisalign, the clear alternative to braces-Cosmetic & Reconstructive Dentistry.
Now avaible at our Madison Avenue location - CT Scan – 3D views of the jaw

Contemporary Dental Implant Centre
41st & MADISON • WALL STREET • WHITESTONE

MASSAPEQUA PARK, L.I. • WESTCHESTER, SCARSDALE

Call 212-269-9500 today!
www.contemporarydentalimplantcentre.com

5 CONVENIENT LOCATIONS! SE HABLA ESPAÑOL OPEN SUNDAYS

Up to 10 shades brighter  in 1 hour! All Dental Implant Systems
Starting at

Optional maintenance kit $135
(Nobel Biocare ONLY $200 add’l)(LIMITED LOCATIONS)

FREE CONSULTATION
New Patients Only

350350350

New Rx can make new problems
BY SARAH BALDAUF
Premium Health News Service

Tom Nesi, author of the 
new book “Poison Pills: The 
Untold Story of the Vioxx 
Drug Scandal” wants you 
to know what you’re get-
ting into when you pop 
a newly approved, heav-
ily marketed prescription 
drug.

A longtime director 
of public affairs at the 
pharmaceutical company 
Bristol-Myers Squibb, 
Nesi has more than 30 
years’ experience in medi-
cal communications and 
strategy. Now a writer and 
consultant, he comes o!  
as no shill for the industry 
he once served.

His book focuses on the 
cautionary tale of Vioxx, 
the prescription painkiller 
that was pulled from the 
market a" er doctors belat-
edly realized that it caused 
heart, blood and kidney 
problems. 

You say the most expen-
sive drug you can take is a 
free sample. How is that?
They’re very seductive — 
they’re free. Merck distrib-
uted 17 million samples 

to 25,000 physicians and 
375,000 patients. The 
problem is that if you’ve 
been doing fi ne on a 
20-cent pill, you get the 
free sample for a month or 
two, then you have to go 
to the drugstore to fi ll the 
prescription and then it 
costs you $3 a pill.

You argue that in the con-
text of pharmaceuticals, 
new is not always better. 
Why?
It’s extremely important 
that people understand 
that, as extensively as a 
drug is tested before it’s 
approved (by the U.S. Food 
and Drug Administration), 
it’s still tested on a very 

small population. It’s also 
tested on a very select 
population.
Drug companies don’t go 
out to try to fi nd the sick-
est patients to test their 
drugs on. 
(With older drugs), not 
only is there more data 
but more usage experi-
ence. Doctors know how 
to use it — they become 
familiar with it. 

As a veteran drug market-
er, you warn consumers to 
beware of huge marketing 
campaigns for new drugs, 
urging people to ask their 
doctors for proof that new 
drugs are superior to old-
er ones.

I would say the larger 
the marketing campaign, 
the more you should use 
caution. I would also say 
if there are good drugs 
in a category — in a type 
of illness that you su! er 
from — that have been out 
there for a while, there’s 
no reason not to use those 
fi rst.

How long should a drug 
be on the market before 
you try it?
I don’t think it hurts 
to wait a few years. If 
you are in acute need, 
if you’re just su! ering 
horrible pain, you’ve tried 
everything under the 
sun and you need a new 
drug, well, that’s entirely 
di! erent than if you’re 
satisfi ed. I would say, if 
you’re satisfi ed with your 
current therapy, stay with 
it.

You caution women, in 
particular, to fi nd out 
about a new drug’s safety 
before taking it.
We know that some 
drugs interfere with re-
production. Any woman 
who is planning to get 
pregnant, or who poten-
tially could get pregnant, 
should defi nitely discuss 
that with her doctor.

How often do doctors ac-
tually recommend their 
patients stop taking a 
prescription that works 
for them and start a new-
er drug instead? 
It happens all the time. 
There are whole huge 
campaigns based on 
what they call switching 
behavior. 

Women need to be particularly careful when using new 
prescription drugs, which can affect reproduction. (ISTOCKPHOTO)

To advertise call 212 239 5398

DELIVERING THE
HEART OF NEW YORK


